
Video Production Planner 
 
 

Client:_______________________________________________________________ 
 
Project:______________________________________________________________ 
 
Client’s production team and phone numbers:_____________________________ 
 
Client’s agent (person who has final authority for project): 
 
____________________________________________________________________ 
 
#1 purpose of video: _____ to inform _____ to teach _____to motivate/raise funds 
 
Define the need this video will meet, the problems it will overcome, (Can this video 
be used with other groups?)  
____________________________________________________________________ 
 
____________________________________________________________________ 
 
____________________________________________________________________ 
 
 

Objectives 
 

After your audience watches the video, what will they: 
 
 Know?________________________________________________________ 
 
 ______________________________________________________________ 
 
 Feel?__________________________________________________________ 
 
 _______________________________________________________________ 
 
 Do?___________________________________________________________ 
 
 _______________________________________________________________ 
 
 _______________________________________________________________ 
 
 
 
 



 
How will you decide whether the video is a success? What will be the measurable 
results?______________________________________________________________ 
 
_____________________________________________________________________ 
 

 
Audience 

 
Who is the audience? 
 
 Occupations, sex, age range, education:_______________________________ 
 
 _________________________________________________________________ 
 

How have they heard about you and how do they feel about your 
organization?______________________________________________________ 
 
__________________________________________________________________ 
 
Is their present knowledge about the video’s topic vague or clear? 
 
__________________________________________________________________ 
 
__________________________________________________________________ 
 
What images come to their minds when they hear the topic?  What words? 
What feelings and attitudes?________________________________________ 
 
_________________________________________________________________ 
 
What would they say about the topic?_________________________________ 
 
_________________________________________________________________ 
 
Their positive perceptions about the topic:_____________________________ 
 
_________________________________________________________________ 
 
Their negative perceptions about the topic:____________________________ 
 
_________________________________________________________________ 
 

What obstacles do you know about that will interfere within the program’s 
goals?_________________________________________________________________ 



 
List the names and phone numbers of four audience members: 

 
______________________________________________________________________ 

 
______________________________________________________________________ 

 
______________________________________________________________________ 

 
______________________________________________________________________ 

 
 

Content 
 

To the audience, what are the main benefits of your video’s message? 
 
_______________________________________________________________________ 
 
_______________________________________________________________________ 
 
In one sentence, state the message of your video:______________________________ 
 
_______________________________________________________________________ 
 
Name person giving final script approval:____________________________________ 
 
What specific points do you want to convey in the video?  (Focus on information 
that is useful to the audience.) 
 
 1.________________________________________________________________ 
 
 2.________________________________________________________________ 
 
 3.________________________________________________________________ 
 
 4.________________________________________________________________ 
 
 5.________________________________________________________________ 
 
What are your preconceived ideas for the video? (The story, mood, look.) 
 
________________________________________________________________________ 
 
________________________________________________________________________ 
 
________________________________________________________________________ 



How does this video fit in the marketing plan?  Will it be used with other material, 
such as handouts?_______________________________________________________ 
 
_______________________________________________________________________ 
 
 
Describe the plan for presenting the video.  (One-to-one?  Small groups?  Large 
groups?  Always shown with a staff member?)________________________________ 
 
_______________________________________________________________________ 
 
How long do you plan to use the video?______________________________________ 
 
What other resources are available? (Other video, audio, photos, artwork…..) 
 
________________________________________________________________________ 
 
________________________________________________________________________ 
 
What are your organization’s values and positioning statements? 
 
________________________________________________________________________ 
 
________________________________________________________________________ 
 

Parameters 
 

Budget:________________________________________________________________ 
 
Program length:_________________________________________________________ 
 
Completion date:________________________________________________________ 
 
What is your approval procedure – who has final approval?  ___________________ 
 
_______________________________________________________________________ 
 
Do you have any other comments or concerns about producing this video? 
 
_______________________________________________________________________ 
 
_______________________________________________________________________ 
 

 
 



Resources 
 

Is there any quality video footage already available which could be used?  If so, 
what  and in what format? (VHS, Hi-8, Betacam, miniDV, etc.)__________________ 
 
What financial resources are available (in-hand) to produce this video. 
 
________________________________________________________________________ 
 
________________________________________________________________________ 
 
What are potential funding resources?  (regular budget, special grant, partner 
organization)____________________________________________________________ 
 
 
 
 
 

Please return to: 
Uno.Deuce.. Productions 

PO Box 1207 
Sterling Heights, MI. 48311 

(586) 558-5206 
info@unodeuce.com 
www.unodeuce.com 


